UX & Ul

A crash course overview



What Is the ditfference
between UX & UI?



USER EXPERIENCE USER INTERFACE







User Experience

Strategy and Content:

- Competitor Analysis

« Customer Analysis

« Product Structure/Strategy
« Content Development

Wireframing and Prototyping:
 Wireframing

- Prototyping

. Testing/lteration
 Development Planning

Execution and Analytics
 Coordination with Ul Designer(s)
« Coordination with Developer(s)
- Tracking Goals and Integration
- Analysis and lteration




User Experience

 User Experience Design is the process of development and improvement
of quality interaction between a user and all facets of a company.

- User Experience Design is responsible for being hands on with the
process of research, testing, development, content, and prototyping to
test for quality results.

 User Experience Design is in theory a non-digital (cognitive science)
practice, but used and defined predominantly by digital industries.

https://careerfoundry.com/en/blog/ux-design/the-difference-
between-ux-and-ui-design-a-laymans-guide/



User Experience

Don Norman: The term "UX"

NN/g

Nielsen Norman Group

https://www.nngroup.com/articles/definition-user-experience/



https://www.nngroup.com/articles/definition-user-experience/

Transference of a product’s development, research, content and layout
into an attractive, guiding and responsive experience for users



User Interface

Look and Feel:
 Customer Analysis
 Design Research
. Branding and Graphic Development
« User Guides/Storyline

Responsiveness and Interactivity:
- Ul Prototyping
- Interactivity and Animation
- Adaptation to All Device Screen Sizes
 Implementation with Developer




User Interface

« User Interface Design is responsible for the transference of a brand’s
strengths and visual assets to a product’s interface as to best enhance the
user’s experience.

- User Interface Design is a process of visually guiding the user through a
product’s interface via interactive elements and across all sizes/platforms.

 User Interface Design is a digital field, which includes responsibility for
cooperation and work with developers or code.



Usability
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Usability




Usability » Learnability

- Efficiency
USER VALIDATION + Memorability
 Errors

- Satisfaction
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UX

User Research, Design, Testing, and Implementation




USER EXPERIENCE TECHNIQUES

Gather and analyze user data
Create personas

|deation techniques

Scenarios and storyboarding

Paper prototype design and testing

Plan your development cycle



Data driven

Field visits

Market research
Segmentation studies
Metrics and log files

Helpdesk calls

METRICS




Problem Statment

Human-centered
Broad enough for creative freedom
Narrow enough to make it manageable



Research on User

their behavior, goals, motivations, and needs



12.00pm Start creatng parsonas.
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reating Personas

Who is your user?



Personas

What are they?

Personas are imaginary, yet realistic
and detailed descriptions of the users

of your product.

concentrating many pieces of user data into
key focused, believable descriptions of your

primary audience




3.00pm Creating storyboards &
scenarios.
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INnformation
Architecture



Information Architecture

1. Show Hierarchy

2. Group Content

3. Visualize Path




Information Architecture
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When planning your site's informatiol.
architecture, you want to determine:

1. What are the most important pages that you want your visitors to
always be able to access while navigating your site ("top level" pages)?

2. Do these "top level” pages have child pages that you would like to
include on the navigation as well?

3. Do these child pages contain another level of pages?



Site Architecture
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Site Architecture

Home
- Promotional video

- Shortcut to order and booking
form

QOur Producis

Seascnal deals Seasonal deals
Product images, and special List of services, and special
descriptionsand oriers descriptionsand offers
prices prices

Order form Bocoking form

Online contact form,
telephone details, fax
details, email details,
postal address, maps




- Moodle £CTivity
Managa noftifcatione

-
4

e

P )

g

ﬁ
| -

o

- Personal Indormat on

- Charge passward
- RSSfeed token

> Name

> Dogroc
> Status (fullpar:
tire)
> About me
= a-mall
- Customise
> Salact theme

- Lpload Photy - Conlacts
- Lpdete parsanal
Informaion
- Frofia crangm - Add new task
- Forum posts - Edit cument tasks
- Elog posts « Reninder
= s
>amdl

@

- Cradits
- Completed units
> Cantent
» Resouces
> Grades
> GPA

=&

B

- Convasaines
» Pests

- nling chat
> Status

- Feculty
= Centact
- Degyee tyoe

- Course convenar

> Comact
- Cource cuting

> Study 2attem
- Blactivas

Majcna

. Cocmeted units

> (Grades
- Henoure

> Lacturz sides

- Tutorlale

- Uit convenes
» Cantact

G )

- Uniz tutor
» Contact
- Unet cuthire
- ASSEESMent el
- Resources

[Assessment

> g8-Reserve
> Texlbouks
> Arkitional

> wandl

Informaton Grade Submigsion
- Submisgon - Sortact witar ) o
sountdown > Appainiment - Reculrements
« Wedghtirg - Notficaton > File size
- Dediverables > SME > File orrat
- Marking critaria > e-mall
- Dua dam
MNarring corvenson:
- Reminder
>SS



S ' ‘ sarmts | | TtERed serrem || “ Wy Acteurt ||
2 | Z AL MGties, OW, Frianes ’ st Eievn |

Research

Services

[T T
houss & Licnon SOMOY refbw, MefL™ Browh wdn l“"-""—g,"” Tl g dee Mc'nri;I:wmq; hat
I — | — [
Lt 1| ‘Nedats ses sesats] ‘ Topo a4 ( Subjest pages ALATr i | ROV oY H Crval foam

\ ) : . Area Ssudis l SPCOR I |

e | o e i & - ;

— it e l | .'M.‘hf;'” asipdinacty ' = H;r Y M Thrae N ‘
—— | —— \ ms

’ {

—l Nape Slwagm ol ot | |
News —— |

| Reauryt & parthise B E "
:. [t | <o Mk Sy - O e Langwegn Lab” h Sebo ot lilew @ ’
.+]  E—— | l Qungecs gRies —r— —
| | IR '
Amis ' LL I LA ALY l Oy vl ursar s
S ——— Szazhint Frogram
Maesiziny servis
Evvoes & xrmra | sammiion | :I:r =
- . =
l lr!ourzniw&u
|
S 1 J CEme. 07 PR 507 |
\ i LA Lty
—— InfzCarme- :
1l l —r—_—
U TN Y ’ ‘ 12pee 00 |
' Hacrar it Nigral
I liwma ios 3 acwt
|m5. nrearass
COLISE Mepe vy |
Pem— Saivioe Alarts
| KoL o I
1' Pro,ect B thlg::l'ﬁnb
'—r—
O¥-rp.r e l
{’ Al gl
- | S2e001 Lo Xhens
paferetes
LI I O —_
Feopiz ‘1em
" 1 Paxs i ey
Lgn T '
S—— -——
Ce.wbroe | Croep stady
PRRPTN ] |
L21e sz sy
”“*‘ ——.
B A dun O
l )
Pod cp e ' Besue form;
. 4| .
Fooler links
SRk by $ M3 oupesukiay I oy 8 Lowsdon J [Au.ml: Sorge: 09] [ Loaw N [ UL AR A .u—l Foezbock ]
|
C'-"‘&:,{L:s*" | oo ' I HOMRE ] AHALN WTe l
T
[-TRUSTNT (Ol T | FiFmir I I Teullera’s I et ]
$aLoer 1
Higdwts b ] [ L F LT l Cvag ol IR I




Bt
gonn
ng@@@gmﬂga
pon | 0O

wrgni
uaaumngn




Card Sort
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Card Sort
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https://www.youtube.com/watch?v=6RhFN6cul3w


https://www.youtube.com/watch?v=6RhFN6cul3w

Creation of low fidelity
wire frames
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paper prototyping



Navigational task list






Basic user test for
navigation flow and
architecture



Design high fidelity
prototype

(based on customer research or

poreference testing,

Possible A

needed.)

3 testing if



User testing

(observation, recording, talk aloud
procedure, exit survey)



Iterations

(Re-test and Launch)



Preventing ERRORS

Constraint (better labeling so ppl know where to click)

Visibility ( Larger hit area for everything, more contrasting colors )
Simplicity (simplify by adding clearer meaning (two scan btn???))
Consistency

Provide back BTN for errors



Principles of User
Interface Design

There are three fundamental principles involved in the use of the visible language.
- Organize: provide the user with a clear and consistent conceptual structure
- Economize: do the most with the least amount of cues
- Communicate: match the presentation to the capabilities of the user.



Button

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit.
Nullam non tortor blandit
nisi condimentum ornare.
Integer nec leo commodo
risus blandit ullamcorper.

Button

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit.
Nullam non tortor blandit
nisi condimentum ornare.
Integer nec leo commodo
risus blandit ullamcorper.

Button



Best Practices for
Designing an Intertace

Everything stems from knowing your users,
including understanding their goals, sKills,
preferences, and tendencies. Once you know
about your user, make sure to consider the

following when designing your interface:



Keep the
Interface simple.
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Create consistency
and use common
Ul elements.
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Be purposeful In
page layout.




Strategically use
color and texture.
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Use typography to create
hierarchy & clarity.
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Make sure that the
system communicates
what’s happening.




High Fives!

Your mail is in the send queue and will go out shortly.

Teack yoor maling's pEogress i reperts




Think about
the defaults.
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Wire framing and Prototyping

https://www.smashingmagazine.com/2016/06/picking-the-best-prototyping-software-
for-your-project/

https://www.shopify.com/partners/blog/62745923-5-of-the-best-prototyping-tools-to-
test-out-your-web-and-mobile-designs

https://www.sitepoint.com/tools-prototyping-wireframing/

P.O.P Prototyping on Paper https://marvelapp.com/pop/

free wire framing tools http://mashable.com/2010/07/15/wireframing-tools/
#/cyH13wk279D



https://www.smashingmagazine.com/2016/06/picking-the-best-prototyping-software-for-your-project/
https://www.smashingmagazine.com/2016/06/picking-the-best-prototyping-software-for-your-project/
https://www.shopify.com/partners/blog/62745923-5-of-the-best-prototyping-tools-to-test-out-your-web-and-mobile-designs
https://www.shopify.com/partners/blog/62745923-5-of-the-best-prototyping-tools-to-test-out-your-web-and-mobile-designs
https://www.sitepoint.com/tools-prototyping-wireframing/
https://marvelapp.com/pop/
http://mashable.com/2010/07/15/wireframing-tools/#ZcyH13wk2ZqD
http://mashable.com/2010/07/15/wireframing-tools/#ZcyH13wk2ZqD

